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Profile of Placed Qualification

Placement ID

Q17-028

Institution Name

University of Bahrain

Listing ID IL15-007

Qualification Title BSc. in Marketing

NQF Level 8

NQF Credit 512

Sector Higher Education

Regulatory Body Self-regulated as per Amiri Decree No. (12) of
1986

Licensing Body Decree No. (12) of 1986

Qualification Approval
Number

University Council Decision 1424/ 2013

Qualification Description

The BSc. in Marketing has been offered by the
University of Bahrain 1998. The
qualification is designed to provide graduates
with  the necessary knowledge
understanding of major issues, theories, and
practices of marketing, including promotion
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management, personal selling, marketing
research, consumer behaviour and marketing
channels. The single-track is designed for
learners who wish to be more specialized in
marketing topics, such as advertising
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management, customer relationship
management, pricing strategies and current
issues in marketing. The qualification
comprises 128 credit hours (512 NQF Credits)
offered over eight academic semesters. The
qualification is delivered in English and is
offered by the College of Business
Administration.

Delivery Mode

On Campus

Attendance Mode

Full-time

Target Learners

This programme is designed for learners who
have completed School Graduate
Qualifications, such as Secondary School
Certificate or equivalent qualifications, to
provide them with tertiary education prior to
employment or further education.

Original Placement Date

21 April 2019

Overall Validation Judgement

The BSc. in Marketing offered by University of Bahrain sufficiently meets
the Validation Standards, and thus the Overall Re-Validation Judgement
is: “Valid” and continues to maintain its status as placed on NQF Level 8.
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